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ENGLISH VERSION

Instruction : All questions carry equal marks.

1 Answer the following questions in short :

(any four)
(l) Explain the objectives of market promotion.
(2) State the characteristics of a product.
(3) Explain the problems of product innovation.
(4) State the need of international marketing.
(5) Explain the significance of marketing

communication..
(6) Clarifi, importance of strategic marketing.

2 (a) Describe factors affecting selection of channel
of distribution.

(b) Write about the matters to be includetl in
marketing communication decision.
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3 (a)

(b)

Explain micro marketing environment 7

factors.
Explain factors affecting marketing mii 7
strategy.

OR

What is strbtegic marketing ? Explain stages 7

of its process.

Write short note : "Management of marketing 7

efforts"

Explain stages of product life cycle. 7

Explain the types of product innovation. 7

OR
Explain modernization decision for product 7

line.
Explain about product mix strategies. 7

"International marketing is much more 7' complicated than national marketing." Explain
this statement.
Write a note on trade mode entry in 7
international market deeision.

OR

Give meaning of foreign investment and 7

discuss types of foreign investment.

(a)

&)

(a)

@)

(a)

o)

(a)

(b)

(u)

@) Discuss stages of market selection decision
about international marketing.
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